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Background 
• Prime the soil for policy makers to 

understand the value of cities and 
towns 
 

• Put a face on the value of cities and 
towns 
 

• Establish a framework and specific 
tools to communicate the value of cities 
and towns 



Goal 
 

Produce a positive perception of the 
value of cities and towns among policy 
makers to encourage their support of 
South Carolina hometowns in creating 
the environment for economic 
development and job growth. 



Strategies 
• Deploy a long-range “Cities Mean 

Business” image campaign 
 

• Work with cities to coordinate and 
incorporate the “Cities Mean Business” 
messages into their local communications 
efforts by providing content and resources 
 

• Integrate “Cities Mean Business” 
messages into legislative  
advocacy efforts. 
 



Messages 
• Promoting economic growth 

 
• Enhancing a positive quality of life 

 
• Encouraging local accountability and fiscal 

responsibility 



Previous design 



Previous CMB graphic 



New logo 





New graphic 



Design flexibility 

 





Previous ad series 



New CMB ad 

 











Bi-annual 
Cities Mean 
Business 
magazine 
 

Published in 
partnership with 
SC Biz statewide 



Cities Mean Business website 

 



“Cities Mean Business” on social media 
“Cities Mean Business” on Facebook – friend, 
post and link from your city page 



Advocacy 
and  

Media 
Guides 



Localizing “Cities Mean Business” 
• Make a State of the City address a tradition, and 

partner with the chamber of commerce to host it 
• Submit an opinion column about the progress your 

hometown has made in attracting business, jobs and 
highly skilled workers to your area.  

• Strategize to launch a Facebook page or Twitter feed 
to let people know about the great things your 
hometown has to offer.  

• Incorporate “Cities Mean Business” messages into 
your speeches, media interactions, letters etc. 



• Host a Lunch ‘n Learn with local reporters with a 
good meal and basic information about your city or 
town. 

• After an election, engage your key influencers to 
make contact with new and returning legislators to 
get ready for the legislative session. 

• Invite key influencers to an engagement session and 
get ideas from them to be proactive with future 
issues.  

• Localize CMB ads for your city website, newsletter, 
events, cable station, Facebook page, etc 



Questions? 

Reba Campbell 
rcampbell@masc.sc 
803.933.1245 

mailto:rcampbell@masc.sc
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